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THE ADVERTISING RATE STILL £2:10-0 PER SIC INCH 


Readers and advertisers alike turn in increasing ers to the 
Citizen, because it has earned their confidence first-class 
newspaper and responsive advertising medium. for the best 
approach to the richest market in Scotland make sur ir advertising 


plan includes the 


EVENING CITIZEN 


SCOTLANDSE NQ/ EVENING NEWSPAPER — ‘ 


IN ACE AND /NFLYE, 


195 Albion St, Glasgow, C.1. Tel. Bell 3550 
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n a Scottish 


te forn by 
vel of 19th 


in Thrums 


THE CREATOR of Peter Pan lived in Thrums. That was Sir James Barrie s nickname for the wee 
town of Kirriemuir in the County of Angus in Scotland 


FROM THE world-famous window you would look out to 1193 homes—and in nearly all you 
would ‘ind a copy of a certain weekly paper. Yes, it is true that the number of 
copie: of ~he People’s journal sold in Kirriemuir is equa! to the number of homes. 


IT IS WONDERFUL __serage, isn't it? And you get the same one-in-one figure for some other 
place: uch as Brechin and Huntly. Many others have two papers to three homes ; 
ora / to every second home. Aill in all, the People's journal covers one in 
three mes in Scotland (excluding Glasgow and the West). 


YOU CAN cover Gia:gow easily. But remember there's plenty good business to be done in 
Kirriemuir and Brechin and the innumerable small towns and villages of the 
Scottish countryside. The People's Journal covers them easily, economically. 
And when once you have gained their confidence, it is not easily displaced. 
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DITIONS COVER THE 
COUNTRY. Inclusive 
rate, £3 per inch. 


PEOPLE’ 
A Thomson-Leng Paper 
Weekly 3d. Established 1858. JO U RNAL 
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EVENING DISPATCH SCOTLAND'S SRICHTEST NEWSPAPER LATEST WORLD NEWS AND PICTURES 


COMPLETE SPORTS NEWS PA FOR WOMEN EVERY DAY WEEKLY CROSSWORD PUZZLE WIN £25 


USE THE CLASSIFIED PAC PATCH SCOTLAND'S BRIGHTEST NEWSPAPER LATEST 


WORLD NEWS AND Pi 
CROSSWORD PUZZLE WIN 
BRIGHTEST NEWSPAPER LATEST WORLD NE AND PICTURES € 
FOR WOMEN EVERY DAY WEEKLY CROSSWORD PUZZLE WIN £ 
EVENING DISPATCH SCOTLAND'S BRICHT 


COMPLETE SPORTS NEWS PACES FOR WOMEN EVERY EEKL 


USE THE CLASSIFIED PACES EVENING DISPATCH 


WORLD NEWS AND PICTURES COMPLETE % NE ya 
CROSSWORD PUZZLE WIN £25 USE THE CLASSIFIED PAGES cM 


CVESPA EST 
tly DAY WAVEEKLY 
iSPAT LAND’S 


BRIGHTEST NEWSPAPER LATEST WO . EWS PACES 
FoR WOMEN Every vay weexiy c| Or that reason the /i ring | sey paces 
EVENING DISPATCH scoTLann’s ex| PISPATCH devotes‘) full | vy picrurss 
COMPLETE SPORTS NEWS PACES FoR | Pages @ day to women’s | ie win ers 
+f USE THE CLASSIFIED pacts evenin| @Sfairs. So, fo rcuch ‘ER LATEST 


WORLD NEWS AND Pictures comp.) fhe “buying half” of | gy weety 


crossworo puzzie win £25 usi| Ldinburgh’s familics use SCOTLAND'S | 
BRIGHTEST NEWSPAPER LATEST WO the Evening DISPATCI!. JEWS PAGES | 
FOR WOMEN EVERY DAY WEEKLY ¢ IFIED PAGES 


EVENING DISPATCH SCOTLAND'S BRIGHTEST NEWSPAPER LATEST WORLD NEWS AND PICTURES | 


COMPL RTS NEWS PACES FOR WOM“ 


a WEEKLY CROs: WORD PUZZLE WIN £25 


USE CLASSIFIED PACES EVENING DISP A TEST 
wouffew MENING. w 
CROSS PUZZLE WIN £25 USE THE VENING DISPATCH SC d's 


BRIGHTEST NEWSPAPER LATEST WORLD NEWS AND FICTURES COMPLETE SPORTS NEWS PACES 


FOR WOMEN EVERY DAY WEEKLY CROSSWORD PUZZLE WIN £25 USE THE CLASSIFIED PAGES 


MEMBER ABC 
North Bridge, EDINBURGH 63 Fleet Street, LONDON, E.C.4 - 33 Gordon Street, GLASGOW - 52 Union Street, ABERDEEN 
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SCOTLAND 


Scotland has shared in the well-being 
enjoyed by the United Kingdom 
as a whole and— 


New industries are stabilising 


prosperity in a vital market 


URING the past year 

active conditions have 
prevailed in most sections of 
Scottish business and both 
employment figures and the 
official index number of Scot- 
tish industrial production indi- 
cate continuance of the upward 
trend. 

Industrial production in 1954 
was five per cent higher than in 
1953—-slightly less than the figure 
recorded for the United Kingdom 
as a whole—with the main in- 
crease in the metals, engineering 
and vehicle industries. 

The advance in recent years 
can be judged from a comparison 
with earlier years, which shows 
that the increase up to and in- 
cluding 1954 amounted to 24 per 
cent above the 1948 level. How- 
ever, during the last quarter of 
the year, production slackened 
and the rate of increase was 
hardly half of that achieved in 
the first nine months of 1954. 

Notwithstanding, the total of 
registered unemployed in March 
this year was just below 60,000 as 
compared with 70,600 in March. 
1954, while the monthly average 
unemployment figure for 1954 
was 59,500 (as compared with 
64.100 the previous year) out of 
1 total working population of 
2,389,000 


EMPLOYMENT 


Despite the substantial pro- 
gress recorded by these figures, 
the percentage rate of unemploy- 
nent in March at 2.8 per cent 
was higher than elsewhere in 
Great Britain and more than 
double the national average 
Additionally, more than 20,000 
f the male unemployed had, at 
time, been out of employ- 

“nt for more than eight weeks : 
Glasgow. with over 12.000 men 
ged 18 and over unemployed, 
was second only to the adminais- 
ra county of London. 

Some 18,000 unfilled vacancies 

ed, but of these only 7,000 
were for men, and skilled labour 

reported to be particularly 
irce im most areas 

An accompanying table shows 
igures of the index of industrial 
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By ‘ADVERTISER’S WEEKLY’ MARKET RESEARCH TEAM 


in 
to 
areca 
dent 


a 


Index of Industrial Production, 
Total Employed Population and Unemployment 


All Industrie tland 
Year Insur al Tvtal 
Scotland LA Emmy * Unemploved * 
{ CG ) 
100 100 Ss 8 
104 106 2 62-1 
109 ii4 64 7 
113 7 $3.4 
112 114 oy 
118 i2! P. 4 1 
124 129 $9 § 


f cach year 


tron, together with those 
tal employed population 
rage monthly unemploy- 
nee 1948 

id's industrial economy 
past has not only tended 
concentrated in a small 


ut it has also been depen- 


a relatively small number 


The glorious scenery of Scotland 
ad vertising—is 
world 


drawing more and 


t Monthly average 


Source Scotts) Statistical Office 


of industries—coalmining. ship 
building, heavy engineering and 
jute Between the war this 
reliance on a small number of 
industries led to cons able 
distress during the trade depres 
sion and at times up to S per 


cent of the wo 
were 


AiIng population 
unemployed 


Moreover, 


with the help of well aimed tourist 
more people from all over the 


The scene shown here is of the clifis at Berriedale, Caithness 


during the “30s less than 10 per 
cent of the new factories set up 
in the United Kingdom were in 
Scotland 


An examination of the experi 
ences of the older industries since 


1948 shows varying results. Coal 
production, which averaged 
581,000 tons per week in 1938, 


after rising from a weekly aver- 
age of 446,000 tons to 473,000 
tons between 1946 and 1949, has 
since fallen to a level of 442,000 
tons per week in 1954. In part, 
the decline can be attributed to 
the closing of the older pits and 
the dislocation arising from re- 
organisation and the introduction 
of new methods Nevertheless, 
exports have been fairly well 
maintained and, although below 


the 1948 average, they have risen 
each year since 1951. Moreover, 
present plans envisage a total 
annual output in 1965 of some 
WwW million tons—a weekly aver 
age of roughly ‘4S80,000 tons 


which is approximately the same 
as in 1938 


CHANGING AREAS 


Most of the increase is expected 
to come from Fife, the Lothians 
and Ayr, but in the central areas, 
where an increasing number of 
pits are becoming uneconomic to 


work, it is expected that output 
will fall by one-third or more. In 
the seven years to 1953, 59 
collieries, mainly in the central 
area, were closed down as un- 


economic, and by 1965 another 
85S may have to be closed down. 


Finally, when considering coal 
production, it should be remem- 
bered that, although the total 


employed im coal mining, as 
shown by the numbers on colliery 
books, is less than in 1938, those 
employed at the coal face have 
increased between 1946 and 1954 


In the iron and steel industry, 
production of pig iron and crude 
steel and of most types of finished 


steel have shown considerable 
advances. Pig iron production in 
1954 averaged 18.000 tons per 
week, as compared with 9.600 
tons in 1937 and 8,000 tons in 
1938; crude steel production 


@ Continued on page 4 
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Scotland produces 40 per cent 


of UK ocean-going tonnage 


averaged 43,000 tons per week in 
1954 as against 31,000 tons in 
1938. 

Steel is still a large factor in 
Scotland's economy and the de 
velopment and extension of pro- 
duction is of the greatest impor- 
tance. The denationalisation of 
the steel industry has perhaps 
given greater publicity to its 
achievements in the press than in 
the earlier post-war years, but the 
decision of Colvilles to invest 
£20 million in the expansion and 
integration of their plants at 
Motherwell is only one instance 
of the constant and far-sighted 
expansion which has been taking 
place in the industry 


Clyde has 
fine year 


<!COTLAND is automatically 

Ne) synonymous with ship- 

ouilding, and recent reports show 

tnat 1954 was the finest year for 
e Clyde since 1930. 


lhe total Scottish production 
954 exceeded the level of 1953 
d an accompanying table 
hows details of the number of 
vessels and tonnage completed in 
ve different areas during the 
eal 
Shipbuilding during the past 20 
ears has had a long run of pros- 
verity, and the demand for new 
hips since 1945 has been keen 
1ough to absorb rising costs and 
lelaved delivery 
However, during the past year. 
«| least, increasing competition 
om the continent, both as 
gards price and deliveries for 
new construction and repairs, has 
ed to work going elsewhere and, 
iditionally, the cancellation of 
rders previously placed. The 
ccompanying figures, going back 
» 1951 (in the course of which a 
ecord number of new orders 
vere booked by British shipyards) 
eflect the changing position and 
iggest a warning 
Other branches of the engineer- 
ing industry have been working 


to capacity and as compared with 
an increase in production of 26 
per cent for all manufacturing 
industries between 1948 and 1954, 
the total for metals, engineering 
and vehicles shows a rise of 34 
per cent over the same period. 


Jute output 


N the jute industry, which is 

of prime importance to the 
East Midlands of Scotland and 
particularly Dundee, a high level 
of production has been main- 
tained. Ever since the war the 
industry has been raising its 
output, not through expansion, 
but by installing new and faster 
machinery, by improving proces- 
ing techniques, and by adopting 
more efficient material and 
handling methods. 

The modernisation  pro- 
gramme has ic’ olved an outlay 
of some £64 1 Ilion, which in 
eight years has produced re- 
markable results. In spinning. 
for example, there has been an 
increase in productivity of 25 
per cent, leading to an addi- 
tional 24,000 tons of yarn 
yearly. 

In weaving the increase in pro 
ductivity is not so high, mainly 
because the initial improvements 
and reorganisation were concen- 
trated on the spinning side. 


TONNAGE INCREASED 


The records since 1948 show 
that production of yarn had 
increased from 98,000 to 131,000 
tons in 1954, while for piece 
goods the increase was from 
59,000 to 81,000 tons during the 
same period. During these years 
the total insured employees had 
risen from 18,000 to 21,000, a not 
inconsiderable increase. 

These are the records of the 
older industries—some of them 
very good and others indifferent 

but since the war, with the 
growth of new industries and 
entirely new products, the rather 
less adventurous attitude pre- 
vailing in the ‘30's has changed 
and there have developed in 


Scotland’s Ship Building Production 


Vessels 


Clyde 
Forth 
Tay 
Dee 


Scottish total 
UK total 


1954 


1933 


The Highlands of 
Scotland can offer 
winter sports as well 
as other seasonal 
holiday attractions 
Apart from _ the 
steady development 
of tourism, light in- 
dustry and agricul- 
ture have under 
gone expansion in 
recent years 
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British Yard 


5] 


Total orders booked at | 
New orders booked durin; 
Tonnage cancelled 
Tonnage laid down 
Tonnage completed 


Scotland a considera 
of light industries and 
of the dependence o! 
omy on the older type 
At present and in ap 
terms, Scotland produc: 
cally all the UK's « 
whisky, spun jute an 
machines, the great ma, 
its sugar refining plant, 
explosives, detonators a 
More than two-thirds 
UK's output of boilers 
cutting machinery comc 
Scotland, from whence 
over 40 per cent of oce 
tonnage launched at the 
yards. Scotland also acc 
a third of the UK outpu: 
machinery, carpets an 
and watches, and a s 
proportion of railwa\ 
tives, knitwear and lin 


Rise of new 
industry 


i September last the second 
Scottish Industries Exhibi- 
tion was held in Glasgow In 
its final report the exhibition 
council of management made 
the point that 20 per cent of 
the exhibitors did not have 
plants in Scotland as recently 
as 10 years ago. 
This advance has resu 

a variety of causes P 
financed new developmen 
been considerable. 


On 42 R Fw ee OO - 


T Sw 


Orders and Cancellations 
000s Tons) 


1952 


+t Estimated 


By mid-1954, according to the 
chairman of the exhibition com- 
mittee, some 360 new firms were 
located on these estates making a 
wide range of products not pre- 
viously manufactured in Scot 
land, and nearly 120,000 people 
(about one-seventh of all those 
engaged in Scottish manufac 
turing industry) are employed in 
projects started in Scotland since 
the war. 


FOREIGN COMPANIES 


Enterprise originating in the 
US has been very marked in the 
manufacture of office machinery, 
where five American companies 
share with the Italian concern of 
Olivetti the great bulk of an ex 
panding production of  type- 
writers, cash registers and adding 
and accounting machines 

Moreover, the National Cash 
Register’s factory in Dundee has 
just completed a reorganisation 
scheme costing £2 million for the 
production of a new accounting 
machine. 

During the past seven years, 
eight factories, covering more 
than one million square feet, 
have been built in Scotland 

Other new industries include 
tractor production, the manufac 
ture of radio, electrical and allied 
equipment, X-ray equipment and 
electric domestic appliances. In 
October, 1954, Euclid, manufac 
turers of heavy earth-moving 
equipment, opened their second 
large extension at Newhouse and 
stated that the area of 200,000 
square feet represented only one- 
third of their eventual develop- 
ment. 
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A new spirit has 


by the industrial 


HERE are 364 firms 
occupying factories on 
industrial estates in Scotland. 
That is four times the number 
which was recorded in 1945; 
but these firms are now 
occupying more than seven 
times as much space. These 
facts surely emphasise the re- 
markable growth of _ the 
scheme. 

From 1937 to the outbreak of 
war (an experimental period for 
industrial estates) the purpose 
was to provide small factories 
on a rental basis that would offer 
some additional employment 

But since the passing of the 
Distribution of Industry Act in 
1945, by which the estate com- 
pany became the agent of the 
Board of Trade in carrying out 
the national policy of diversify- 
ing industry, the industrial estate 
has provided not only new jobs 
but the means to make a 
profound impression on the 
economy of the community. 


WEAKNESS OVERCOME 


Employment is still being pro- 
vided, and it is estima that 
64,000 men and women are 
working in these factories to-day. 
An equally important point is 
that Scotland has acquired a 
range of new industries and new 
techniques. There always was a 
wide variety of commodities 
produced in the Scottish indus- 
trial area. The weakness was 
that the quantity of production 
in light industry was small—too 
small to provide a _ counter- 
balance to recessions in the 
traditional trades of shipbuilding. 
engineering and mining. 

To-day, Scotland manufac- 
tures 35 per cent of the clocks 
and watches made in the 
United Kingdom and a similar 
proportion of office machinery. 
Prior to 1937 few of these 
commodities came from the 
north. 


These are two instances, and 
many more could be added to the 
list, such as mining equipment, 
agricultural machinery, electronic 
-quipment, new forms of textiles, 
ind drugs. All these new indus- 
ries are now expanding parallel 

developments in the estab- 
shed trades. 

One of the principal reasons 
for Scotland's inability to cope 
with the severe depressions after 
the first world war was the 
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estates 


been brought in 


By W. C. KIRKWOOD, 


gene 2 manager, Scottish Industrial Estates Ltd. 


Gardens have been arranged at the entrance to the Qu 


Estate 
conail 


Glasgow. 


lie Industrial 


Operatives in the new factories oy improved 
ns and opportunities to develop fresh skills 
weal s of Scotland's economy 


he dangerous 


great dependen upon heavy 


industry—is being rectified. 


absence of modern factory space 
that could be leased. To-day, in 
, that has been rectified. On 
vernment financed estates 
‘.§ million square feet of 
as been built. There has 
an equally impressive 

f a building. 
ig the past sixteen months 
han 750,000 square feet 
een completed, and this 
as included new factories 
uch well-known firms as 
International Business Machines 
Ltd., Hayward Tyler Litd., and 
Rolls Royce Ltd., and for local 
Scottish firms such as John 
Brown of Clydebank, G. & J 

Weir and Vertimax 


MANY APPLICATIONS 

There has been no lessening of 
interest, for, during 1954, the 
company dealt with more than 
100 applications. Unfortunately, 
only a small proportion of these 
qualified for tenancy of the 
government financed factories ; 
but, nevertheless, 800,000 square 
feet of space is being built or is 
scheduled for construction to 
accommodate those that 
successful 


typewriter factory in Europe 
in the nearby Hillington [state. 
At Bellshill, in Lanarkshire, 
where the unemployment posi- 
tion has been causing concern, 


of 
origin which was established at 
Newhouse in 1950. Port Glas- 
gow has been allocated Platex 
Ltd., a subsidiary of the Inter- 
national Latex Corporation. 
Premises are already available 


built. Other 

being put up at 

the new town of East Kilbride, 

at Hillington, Queenslie, Bian- 
tyre and Kilmarnock. 

The future of the Highlands 
represents one of Scotland's 
major problems. Hydro-electric 
schemes, afforestation, experi- 
ments in large-scale cattle-breed- 
ing and considerable re-building 
of agricultural workers’ homes 
have been vigorously undertaken, 
and now the task of introducing 
hight industry has begun. Peter- 
head and Buckie, fishing towns on 
the North East Scottish coast, 
have been chosen for the first 
buildings 

At the former an extension was 
built for a local firm, while at 
Buckie a new factory for a com 
pany associated with British 
Thomson - Houston has been 


started. Three small factories— 
forerunners it is hoped of many 
more—have been approved for a 
new industrial estate at Inverness. 
Negotiations are in progress with 
other firms interested in this area, 
and investigations have been 
undertaken as to the possibili- 
ties of utilising available raw 
materials. 

Industrial estates have brought 
a new spirit to light industry in 
Scotland 

They have given the operatives 
modern conditions in which to 
work and new skills and methods 
to increase their usefulness. The 
have provided a partial por On | 


HE expansion that has 

taken place, particularly in 
the development areas, pro- 
vides an impressive contrast 
between Scotland's industrial 
position of to-day and that of 
20 years ago in that there has 
been an almost complete dis- 
appearance of some of the 
black spots from the main 

areas of unemployment. 


at least, to any future recession 
in the heavy industries, and the 
individual firms on them have 
made notable contributions to the 
export drive. 

The task is mot yet complete. 
There are still areas where unem- 
ployment persists, and new indus- 
tries must be found for them. 
There are many existing factories 
that must be pulled down and the 
firms re-housed. Perhaps it 
not too much to hope that 
industrial estates idea may 
applied to help these firms. 

Despite all the problems, 
overall picture is bright 

The industrialists are still in- 
terested in Scotland, and this 
applies in particular to certain 
notable concerns from the United 
States. An even more significant 
fact has been the large number 
of established firms (some that 
have been on industfial estates 
since before the war) that have 
applied for extensions. That is 
a symptom of confidence, and 
because many of the applicants 
are small concerns of Scottish 
origin it would indicate that one 
of the original intentions of the 
industrial estates is bearing fruit. 

Strong native development and 
enterprise must always be the 
foundation of Scotland's pros- 
perity. 


ie Pe 5 eee 
ee 
. . 
a 
Pe 
e P| 
< . 
S . 
a é tS 
e fhe pW hieeL : ee 
es 5 + te be = 
“ T Z . 
iy ae 7 es 
4 me ll . a a 
L ” © nam 
’ i> = ; 
4 . ca ms 5 = re » Tas 
iS - . . . . ‘s 
? . a> kas ‘ ae \ ‘ : 
= . ele ae \f 
. oe % 4 7 ie . Ps } DB tiectietin ie tite tietintitietin tie tie te te tee 
: Ree i * 
: = | 
Zt ee 
iy ee 
tie a 
: work has started on a large 
2 “a factory for Ranco Ltd.— 
al 
er for thi my nal 
aa 
te 
4) : 
= 5 Among them will be the 
. large new plant for the Shaver 
Yin Division of Remington Rand 
xe Ltd. which will be located st . 
: Thornliebank. Already this 
. firm claims to have the largest 
7. 


—_ 


SCOTLAND—Supplement to Advertiser's Weekly 6 


Leading publishers write of the 


future with firm hopes since— 


June 23, 1955 


This part of the UK has 


reason for confidence 
By JAMES M. COLTART, 


managing director, The Scotsman. 


LTHOUGH competition is 
becoming more intense, 
Scotland is better equipped 
industrially than ever to give 
a good account of herself. 
Scottish quality products are 
proving their ability to meet the 
foreign challenge, especially in 
dollar markets. As the latest 
Scottish Economic White Paper 
pointed out, more new factory 
building was approved last year 
than at any time since 1946. 
While changes in the inter- 
national situation are bound to 
have industrial reactions, major 
capital projects in old and new 
Scottish industries alike—in 
atomic power, electronics and 
hydro-electricity as well as in 
steel, coal and rail transport-——are 
providing a firm basis for sus- 
tained demand 
There is no reason for be- 
lieving that employment in the 
basic industries will not remain 
high in the coming year. These 
by themselves are providing 
ready outlets for the products 
of ancillary 


and consumer 
industries. 
[The commandant of the 


National Defence College of 
Canada, Major-General J. D. B. 
Smith, gave an independent view 
when, with regard to the indus- 
trial tour of Scotland which he 
led earlier this year, he said that 
“we were struck by the amount ot 
research and development in in- 


dustry, and by the amount of 
modern plant that has _ been 
installed.” 
SCOTLAND'S 
CONTRIBUTION 


A nation that, out of the total 
United Kingdom output, accounts 
for some 60 per cent of the coal 
cutting machinery and one-third 
of the clocks, watches, cash 
registers and accounting machines, 
as well as 40 per cent of the ship 
building, a third of the carpets, 
half the linoleum, 90 per cent of 
the sewing machines, and 90 per 
cent of the spun jute has some 
justification for confidence. 

The prominence being given to 
research, especially in engineer 
ing, shipbuilding and electronics ; 
the arrangements made by the 


Scottish Council and other This piece of adver 
organisations for the dissemina- (hree-day voyage | 
tion of the latest technical column, launched 


Co. (London) Lta 
towed 


information among firms ; and the 
improved facilities offered by our 
universities and technical colleges 
add to that confidence 


in Fife and the Lot t the 

In current and planned capital main reliance is d to 
developments the East of Scotland offset the decline duc- 
is taking a prominent part. It is tion in Lanarkshi here 
on the increased output from the also that major tr: elop- 
new and the re-orgdnised collieries ments, such as | road 


High hopes are bas. 1 


on solid indicatioas 
By THOMAS WHITE, 


manager, George Outram & Co., Ltd. 


REcoRD production and demand in the intere.! he 
full employment have for overseas balance of payments, 
the past year or two been the this has been necessar. because 
features of the economy in a = ees rather than a lack 
Scotland, as of other parts of - tn te moreover sti: 
the United Kingdom fied by the substantial Jer- 

There are high hopes, based on books carried by most >ranches 
solid indications, that these of industry, and especially the 
conditions will continue, for engineering trades, wh are of 
while official restraint has re- major importance no of the 
cently been imposed on home Border. Alli this pla strong 


E NTERPRISE and diversity, 
these have been the most 
striking features of the Scottish 
economy during the past few 
years. 

They still are. And that is why 
we face the year ahead with 
canny confidence 

True, north of the Border, as 
elsewhere in Britain, we keep an 
anxious eye on fluctuating terms 


of trade, on foreign export com- and the Lothians, tw 


osperous 
petition and on rising production centres of populat 1 to be 
costs. But we now have what linked, we hope, by a road bridge 
did not exist in pre-war days— Ff tunnel across the Firth of 
the assurance and the resilience Forth 


of a manifold and still expand 
ing pattern of industry, many of 
them science-based projects with 


FACTORY EXPANSION 


It is significant that new factory 


a bright future space is being put in hand at a 

Atom power at Dounreay, for faster rate than ever before. And 
instance, chemicals at Grange- this simply does not happen when 
mouth, electronics in Edinburgh genuine feelings of foreboding or 
Typical, also, is the long term depression are around Im- 
coal field development in Fife ponderable, extraneous factors 


| con (ORR aet-aarviy O—-0- er Oemato 


Thames and the Forth 
Greenwich 


Floating advertising column 


prominently displayed during a 420-mile 


The distillation 
works of G. A. Harvey & 


igned to Forth Chemicals Ltd. It was 
'/nited Towing Co., of Hull 
crossing and the building of 


modernised marshalling yards, are 
to take place. These are factors 
which industrialists and adver- 
tisers alike should bear strongly 
in mind 


pressure upon steel supplies, 
which plans are thus afoot to 
increase. The one serious dis 
appointment is in respect of coal, 
but, of course, imports are being 
brought in to make good the 
deficiency in home production 
Farming maintains its produc- 
tion expansion, further develop- 
ment of industrial estates is in 
progress, and major schemes of 
improvement have heen sanc- 
tioned for the railway and road 
services. Finally, a breeder- 
reactor atomic station is being 
constructed at Dounreay, in 
Caithness, which will be of high 
significance for the Highlands as 
well as for Scotland as a whole. 
In the newspaper field, adver- 
tising is still at a high level, and 


the recent curtailment of hire 
purchase facilities does not 
appear to have had much effect 
on space demands from the 


trades affected 


‘Sober optimism’ is the 
prevailing outlook 


By W. D. BARNETSON, 


editor, Edinburgh Evening News. 


apart, therefore, the immediate 
outlook must be one of sober 
optrmism, 


There is, in other words, every 
reason to suppose that Scotland 
will maintain both her full em- 
ployment and her domestic buy- 
mg power during the next 12 
months. And for advertisers, of 
course, that continues to mean a 
competitive, fastidious, but large 
and worthwhile market, ranging 
from capital equipment to the 
shopping basket. 
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ADVERTISING PORTRAIT GALLERY-——AN OCCASIONAL SERIE 


ta, 
S 
Joe Barnett, one of 
; the best-known figures 
ae in advertising, has been 
is with Royds for twenty- 
ae eight years 
ih 
: Below he gives his own 
views on the value of 
the regional press. 
ah 
. 
i 


JOE SARNETT Chief Space Buyer of G. S. Royds Ltd, 


a ME the value of the regional newspaper is obvious. Its attributes are desirable for any well 
organised campaign. And the very large number of national advertisers who regularly take space in 
regional newspaper evidence that others share this view 
Because the regional newspaper carries all the national news of the day and supplements it with the 
local news which interests everyone, it gets the invaluable extra degree of attention 
The shrewd national advertiser benefits when his advertisement appears in this context and gets the 
advantage of this same careful reading 
Moreover the regional newspaper carries the local store advertising, so it is a virtual certainty that 


women will scrutinise all the advertising carefully before they shoy 


And that, to me, is the most important thing of all about the re gional new paper: it gains acceptance 


for advertising where it is most valuable, right at the point of ale 


These are some of the accounts handled by Royds Since the beginning of the year Rovds have booked space for 


the accounts on the left in the Scottish papers listed below, as well 


AMAMI WAVE SET BALLITO BEECHAM’S PILLS 
as in other Kemsley newspapers throughout England and Wale 


DAILY RECORD SUNDAY MAIL EVENING NEWS (Glasgow) 
THE PRESS AND JOURNAL (Aberdeen) 
EVENING EXPRESS (Aberdeen) WEEKLY JOURNAL (Aberdeen) 


BEECHAM’S POWDERS BRISTOW’S LANOLIN 


BRITISH CELANESE BRYLCREEM BUSH 


ELECTROLUX JOHN WHITE LUCOZADE YOUNGERS 
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100 minutes 
to Scotland! 


BY BEA VISCOUNT FROM LONDON 


1 BEA VISCOUNT FLIGH 
FIRST CLASS RETURN £14.0.0. 


GLASGOW 
4 BEA VISCOUNT FLIGHT 
TOURIST RETURN £11. 10.0. 
FIRST CLASS RETURN £14.0.0. 


ALL-VISCOUNT SERVICE 


‘EA Operate § VISCOUNT flights a 
1y to Scotland and back -— flying 
uu to Edinburgh or Glasgow 

100 MINUTES! All flights are by 

H&A’s famous pressurized VISCOUNT 

urliners — flying you swiftly, 
moothly, enjoyably all the way. 

No queuing, no waiting, no fuss 

bout luggage; you arrive fresh 

and relaxed... ready to make 
the most of it. 


WITH ONWARD CONNEXIONS 


From Edinburgh or Glasgow BEA 
operates regular services to the 
Lowlands, the Highlands, the 
Islands — to Campbeltown, Islay, 
Tiree, Barra, Benbecula, Storno- 
way, Aberdeen, Wick, Inverness, 
Orkney and Shetland — bringing 
all s of Scotland within 2} to 
34 from Glasgow. 


BRITISH 


EUROPEAN A! 


EACH WAY, 
EVERY DAY 


EACH WAY, 
EVERY DAY 


TOURIST RETURN FARES 


are available on most flights — 
including refreshments, free lug- 
gage allowance, service, everything 
from airport to airport, YOU CAN 
BOOK NOW. You can also /ly now 
and pay later on the BEA Ticket 
Instalment plan. Full details from 
your Travel Agent or BEA Office; 
or from BEA, Dorland Hall, 14-20 
Regent Street, London, S.W.1. 
Telephone : Gerrard 9833. 


ly 


BEA 


RWaA/Y 
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A big future is ahead 


for tourist 


industry 


By W. A. NICHOLSON, 


manager and secretary, Scottish Tourist Board. 


FIRM _ of chartered 
accountants in Glasgow, 
who have just undertaken an 
independent examination of 
the benefits wh :ccrue 
from holiday make imate 
that the annual v«!:: f the 
tourist trade to Sco! lone 
is not less than i+ yn. 

That figure wou een 
substantially great« ight 
well have topped t! lion 
mark, if the acc had 
been able to verify de- 
gree of accuracy | of 
liquor sales in ‘$ the 
petrol sales revenue om 
the thousands of 5 vho 
tour Scotland in ner 
months, and the ing 
earned by the grow of 
people all over th« who 
are now letting th ved- 
rooms to visitors. 
INDEPENDENT S° ..' iNY 

No country othe o- 
land has ever befor ted 
to the careful and lent 
scrutiny of charter ints 
the evidence of its t ‘us- 
try progress and sou in Une 
biased estimate of i vat 
progress means in pounds, 
shillings and pence | he 
national economy. 

The examination |} 45 on 
more than an assessment oi 4e 
overall spending power of the 
holiday maker. The arte ed 
accountants dug deep t ly 


into the sources of this | even ie, 
but also into its ultimate desi. .a- 
tion after it had passed ‘hro zh 


+ 


The west end of Pr 


Johns and St. Cut can 
respectively. The astle 


et in Edinburgh. 


the hands of the travel agent, 
the transport operator, the 
hotelier and the boarding house 
keeper. 

And the conclusion they 
reached is that the cash paid 
by the holiday maker for ser- 
vices rendered in the form of 


means bigger orders for our 
factories and producers of 
food, and brings benefits to 
practically every member of 
the community. 


RATE OF EXPENDITURE 


The hotel section of the indus 
try in Scotland alone last year 
spent no less than £24 million in 
buying foodstuffs to cater for the 


_ appetites of their guests, on fue! 


to keep them warm, on the im 
provement of their furnishings 
and buildings and in the payment 
of wages to their staffs. One 
large road passenger transport 
company paid out of its earnings 
from tourists and holiday makers 
over £3 million in buying petro! 
and oils, in the maintenance and 
acquisition of vehicles and in 
staff uniforms and wages 

All the evidence in the hands 
of the Scottish Tourist Board not 
only substantiates the opinion of 
the accountants, but proves be- 
yond all doubt that there is room 
for an enormous expansion in 
this industry, that so far we have 
just been touching the fringe of 
a great potential, and that with 
full co-operation there is no 


@ Continued on page 10 


The churches of St 


seen at the centre and right 


may be glimpsed in the background 
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: THE ROYAL BANK OF SCOTLAND 


INCORPORATED BY ROYAL CHARTER®/727 
EDINBURGH, LONDON AND BRANCHES 


GLYN, MILLS & CO. WILLIAMS DEACON'S BANK LTD. 


ESTABLISHED 1753 


Cae PWPiagy 
"Crs. 


MANCHESTER, NDON AND BRANCHES 


TOTAL ASSETS OVER £414,000,000 


. 


i : 
im GLASGOW - GITy 5757 (10 wines) 


LONDON 


Sheffield 


CORPORATION 


Ms %, + ha ? Ps 


NOW ALLOWING 
y/ - OUTSIDE BUS AND 
a oe f TRAM ADS FOR THE 


ADVERTISING | 7 a" 
= ver snc a am FIRST TIME 


( OWAN 175 St. Vincent Street, GLASGOW, C2 Edinburgh 
CiTy $757 (10 lines) — and LONDON 
CORPORATION 


- L. McCaig Cowan, Managing Director 
AD-SERVICE LTD aera 


CORPORATION 


SIDES 
REARS 
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Telephon 


| / 
Advertising Service Agency 


6 MELVILLE STREET 
EDINBURGH 3 


e 


Telegrams : 


| 


j 


j 


OUNG 


Edinburgh 32275-6 
“ BUSY — Edinburgh ”’ 


New ventures will put 
more life into holidays 


ar 


Pony trekking in 
the Cairngorms. In 
order to cater for 
their guests, Scot- 
tish hotels spent 
£24 million last 
year upon food 
fuel, wages, fur 


i Regs 


nishings, and build ade 
ings So iar. = 
however, only the ae 
fringe Of a greal & 
tourist potential be 
has been touched. & 


” <~ 


reason why Scotland not visit Scotland’s stud farms, and 
in future enjoy an e hs’ experimental centres, and tours 
instead of a four mor jay of Scotland’s great historic 
season. centres. 
2 ; These and other schemes are 
BIGGER TURN-© /< supplementing the growing 
The flow of tourist ods attractions of Scotland such as 
outside the present pes! the the Edinburgh International 
year, July, August ar em Festival of Music and Drama 
ber, has already begur dote $ which this year will bring 
in the early months of ir more than 300,000 people into 
have enjoyed a bigger r the Scottish capital. 
than ever before. (Overseas As these schemes are being 
visitors have been in Scotland developed, and Scotland js begin- 
from as early as February a 4 ming to appreciate the hard cash 
great variety of new schemes, benefits of an increasing tourist 
such as pony trekking ir e industry, there is fortunately an 


Cairngorm mountains and in 
Perthshire, fishing in Ross and 
Cromarty, and ski-ing and moi 

taineering have been the means 
of attracting a large number of 
people from all parts of the 


world. Local authorities are beginning 

New ventures which are to produce more attractive litera 
designed to put action and more ture. In co-operation with trans- 
life into holidays, espe ly in port companies, they are begin 
the early and later months of the ning to realise the importance of 
year, are proving that there a embarking on joint publicity 
demand for specialised es of schemes. The £10,000 to £15,000 
holidays. per year which Edinburgh Festi- 

Leading London trave! agents, val is spending on poster, leaflet 
who are beginning to cater more and advertising publicity, is 
and more for the new | ic being rapidly supplemented from 
trend in holiday facil clu all parts of the country. But 


awareness of the importance of 
the need for more co-operation 
among all concerned in the pro- 
motion of publicity. 


PUBLICITY SCHEMES 


sive cost holidays wh y much more requires to be done 
require the customer | his For example, the many 
money down and the trave! agent attractive Clydeside resorts 
does all the rest in | way of should get together to publi- 
booking hotels and port) cise their area as one great 
have extended this pe of holiday centre. A move in 
scheme over a greater part of 


; this direction is being made by 
Scotland this year, and their the resorts in Perthshire, and 
bookings are fully 100 per cent very soon there is a likelihood 
better than a year ag of a similar combined scheme 
The promotion of similar being operated by the authori- 
schemes for 1956 are already ties on the north-east coast. 
being planned, such as the These movements towards 
development of sporting type combined effort are to be wel 


holidays, the organisatio of comed. and if only they could be 
inclusive-cost holiday tours to the accelerated a little more, there is 


Hebrides and the Shetlands. the no doubt that 


Scotland would 
attraction of world farmers to 


benefit substantially 
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FIF HOLDS SCOTLAND'S 
INDUSTRIAL FUTURE 


The Keys to which are Fife Associated Newspapers : 


THE FIFE FREE PRESS 


(KIRKCALDY) 


THE DUNFERM LINE PRESS 


AND WEST OF FIFE ADVERTISER (DUNFERMLINE) 
COMBINED TOTAL CIRCULATION 


ahs "eas 4 2 ’ 1 1 c THE —— 


A.B.C. 
REPRESENTING §00 per cent. COVERAGE in KIRKCALDY aed DUNFERMLINE AREAS 
at a NEW ADVANTAGEOUS COMBINED RATE of I4- per single column inch. 


While being independent firms, with contiguous circulation areas, these two togethe supply the medium for a complete Advertising 
Campaign in INDUSTRIAL FIFE. Each will accept dual advertisements for simultanec.: publicction. One order, one account, one block 


MEMBERS OF SCOTTISH PROVINCIAL ASSOCIATED NEWSPAPERS GROUP. 
London Agents: Edwin Greenwood Ltd., 231-2 Stran’. W.C.2. Phone: City 5906 


5 — — 
SALES... 4 


| Stirlin , REPEAT SALES... 


CONFIRMED CUSTOM... 


Observer 


SERIES each schedule covering the Scottish 


COV E RR Market includes the CLASCOW 


OBSERVER 


CENTRAL SCOTLAND Experience has proved during the 
last 70 years that the CLASCOW 
| 6 a 3 6 { OBSERVER has no substitute 


Weekly A.B.C. 


are the rewards of enterprise and 


the enterprising make certain that 


GLASGOW OBSERVER 
Inquiries to: | Head Office: 

WILL KITCHEN JR., LTD. 19, WATERLOO STREET, 

131 FLEET STREET, LONDON, E.C.4 | | CLASCOW, C.2. 


wi from Publishers A.B.C. Members Advertisement Manager: 
40 CRAIGS, STIRLING | W. H. Hamp-Hamiliton 
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oP 


A world of experience 


local anc global 


Scottish firms needing an advertising agency 


will do well to consider the service that OSBORNE-P EAGOCK 


can give them. O P Glasgow has many years experience 0! 


marketing conditions 
and is in itself a completely equipped advertising a, 
with a highly efficient creative and executive staff. What’s more, 


it is closely linked with our other organizations in the main ccntres of Britain, 


and so has the varied resources and world-wide experience of a well-known 


advertising agency at its finger tips. Specialist resources include a tirst rate 


public relations department and an up-and-coming commercial television unit. 


82 GORDON strecy GLASGOW ¢, 


Edward L. Yule, M.1.P.wA. Director-in-charze, 
will be elad to tell you about 


our organization and its scope. 


OSBORNE-PEACOCK CO. LTD o>) Incorporated Practitioners in Advertising 


LONDON MANCHESTER BELFAST 
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SCOTLAND 


Do’s and don’ts for advertisin 


in the Scottish market 


and then the 
advertisement _re- 
minds us that “the Scottish 
ingle” is a pesky problem to 
the national advertiser and his 
agent far to the south. Or 
perhaps we are wrong in this 

perhaps the same evidence 
actually indicates that there is 


KYER’ now 
4 odd 


lack of realisation that it 
really is a problem Let's 
stick a pin in a few advertise- 


ments and see 

The Junior Mirror Scottish 
Edition was recently launched by 
11 in. trebles which for simple 
reasons had to try very hard to 
be genuine Scotch. So there was 
an attractive youngster clad in a 
Scotch tweed jacket with a Scotch 
tartan tie and a Scotch tartan 
tammy wi’ a toorie. Quite false 


of course—a Hopalong Cassidy 
outfit would have been more 
reasonable 

No. 1 in the great new series 


Famous 
was “Glasgow Celtic,” 
but to any Scots kid there is only 
ONE Celtic THE Celtic, just 
CELT And so it went on and 
everybody had been so very busy 
working up all this special Scotch 
atmosphere that they had entirely 
forgotten to mention one little 
tem which is of interest to the 
Scot when you ask him to buy 
something—the price 
THE EASY WAY 

Whiteway's Wines (5s. 9d. the 
bot.) do it the easy way and con- 
fine their Scottish angle to the 
headline “The Weddine Wine for 
SCOTLAND.” Has this some 


special meaning which escapes us? 


“New Photographs of 
Teams” 


What's the wedding wine for 
ENGLAND’ Do they mean 
that Ss. 9d. the bottle is all that 


i deserve” Does anvone 
around here want a FIGHT? 
Sometimes people go to special 


“Scotch angle” trouble and end 
up with nobody any the wiser, 
but no harm done For in 
stance 

Big nik compaign spaces 

utured a zestful Zoé Newton 

aid mn a tartan skirt and a 
sweater with a whopping big foot- 
ball favour on her chest. and she 
va birling a great blooming 


nd shouting her head off 


hat’s good, real enthusiastic 

R She's terrific. It went 

tt gh my mind how typically 
English it all was, the way she 
was letting off steam, on milk 


only, and here was another pleas- 
ing little reminder of how much 
more popular tartan was with the 
lassies down south. But the milk 
campaign is right on the ball with 
the current poster showing Zoé 
Newton in full Highland dress, 
perched on caber tossing 
Cameron's shoulder 

These random selections (and | 


apologise for picking on these 
items) illustrate the calculated 
approach to the Scottish angle, 
and how it can gang agley 
Most advertisements which 
come up from London with a 
“Scotch” dialect slip off beam 


too Another off-beam category 
are advertisements which see Scot 
land as an awffie wee place stuck 
on the top of England They 
give themselves away by, for 
instance, building up and confus 
ing appended lists of stockists 


with cations remote from the 
circulation area of the paper con 
cerned it costs money to do it 
and ¢ times out of 10 it hurts 
rather than helps its purpose 

l n are advertisements 
which don't try for Scottish angle 


By W. A. WOOLWARD, 


chairman, Edinburgh branch, Incorporated Sales Managers’ As: on, 


at all and lose s« effec 
tiveness in Scotla se of 
inappropriate idi y OF 
illustration or b 4 simple 
example was lor 4s when 
Duncan's (of Edint t innily 
enough) started ‘ The 
Scots word for ( inder 
scenes of people “ ts and 
the type ol bla < rt see 
in Scotland, pun ver. 
Fair enough fo $0 pet 
haps, but quite N is for 
this particular e in 
Scotland, where t thing 
you do to a ba 

What do we d bout We 
can't £0 into a ¢ h ce list 
of do's and d I« glish 
advertising in §S nd fact, 
one cant specit par ir do 
or don't till Spec case 
arises 

The basic pr } haps 
just this: we § r ferent 
race and in no way ite a 
different kind « ople n the 
English Wi own 
national aspirat nd look, 
our own way ot ing own 
was of doin thi But 


Supplement to 


We ekly 


Advertiser's 


our use of the common language 


tends to obscure this, and the 
absence of a hard political 
boundary across the country 


makes it just too easy to forget 
it altogether 

Briefly, in broad terms, and, of 
course, in the context that the 
Scottish market does matter to 
manufacturers and suppliers, and 
that they must get maximum 
effectiveness from their advertis- 
ing here as elsewhere, I think | 
would say 


lf the advertising cannot be 
given a special Scottish angle with 
an absolutely sure hand, leave it 
as it stands, don't alter it, take 


it that advertisir g not quile right 
for this readership is 


vet a great deal safer than adver 


particular 


tising that eets the wrone note 
altogether. Ina nutshell, English 
advertising is a great deal more 


acceptable than Sassenach adver 
tising patently got up in tartan 


UNINHIBITED PEOPLE 


More often, perhaps, the adver 


tising needs sobering up rather 
than dolling up-—we Scots think 
the reserved English (London 


variety) are a very 
people 


uninhibited 


The real road to maximum 
effectiveness in the lining-up of 
English advertising for Scotland 
probably lies in the sound and 
knowledgeable vetting of each 
item to ensure against the nega 


tive 
wrong 


(wrong characterisation, 
idiom of off-beat 
application and so on) and, where 
it may be justified, to ensure a 


usage 


positive gain in effectiveness by 
mply making the thing fit the 
Scot as well as it fits the other 
people it was originally aimed at 


‘way down south 


New super grid will help to 
meet power demands 


W!th the passing into 
the 


effect of Electricity 
Reorganisation (Scotland) Act, 


1954, the South of Scotland 
Electricity Board came into 
being on April | this year. The 
new Board supersedes the 


former South-East and South 
West Scotland Electricity 
Boards 

The main purpose of the Act is 
to give Southern Scotland 4 
greater measure of autonomy rc 
garding electricity supply Lik 
the North of Scotland Hydro 
Electric Board, the new Board 
answerable to the Secretary of 
State for Scotland instead of the 
Minister of Fuel and Power, 
whom the former South-East and 
South-West Boards were respon 


Before April 1, the two Boards 
were concerned solely with the 


By BASIL R. VICKERS, 


of the South of Scotland Electricity Board. 


distribution of electr to the 
consumers all pow stations 
and main grid transm n lines 
be ng controlled by British 
Electricity Authorit from 
London. The Act makes the new 
South of Scotland Electricity 
Board solely respor le for 
generation, transmission and dis 
tribution Thus, in Southern 
Scotland, by one body alone ‘ 
electricity mad transmitted in 
bulk through the grid and finaily 


distriouted to the cor 
The Board's territory extends 

to 8,160 square miles, em- 
braces four-fifths of the popu- 
lation of Scotland, and practi- 


imers 


cally the whole of Scotland's 
industrial potential. It covers 
all the country from the 


Border, northwards to a line 
connecting Garelochhead with 
Dundee. 


Most people's interest in clec 


tricity supply starts at their own 
front door or, more properly 
speaking, where the Board's dis 
tribution system niers thew 
premises What neant by 
“distribution system s the net- 
work of overhead and under 
ground cables by which electri 
city reaches the consumer fiom 


the 132.000 volt 


grid system, via 
sub-stations wh the voltage is 
reduced to the value most cone 
venient for local requirements 


Special care has been taken to 
ensure that the setting up of the 
new Board shall not disturb the 
normal flow of day to day busi 
ness with consumers; the staff is 
unaltered and the organisation 
for dealing with distribution and 
service to the is based 
on 10 Areas which were in 
being {each with its own manu 
ger) before the change-over 


consumer 


@ Continued on page 14 
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Electricity 


June 23, 1955 


is now won 


from a waste product 


Shown here in proce 
colliery near Ayr 
Kingdom to be de 
expenditure on ele: 
totalled some £12 
standing at the end 
Board is obliged to | 
fo cover outgo 


Consumers can 
and help on any 
cerned with the use 
from 72 service cent 

To meet the rapi 
demands for electrici' 
in hand to increase the 
capacity of  existir 
Stations and to build 1 
By 1960 the generating 
will have been stepped 
cent above the present-d 

A very large station 
built near Kincardine | 
the Forth, and under co 
at Barony colliery nea: 
the first power station 
to be specially 
generating electricity 
washery slurry. Hithe 
dreds of thousands of 
slurry have been dun 
slurry ponds all over B 
valueless by-product of 
At Barony, special b« 
be employed, and new 
been developed by 
firm to overcome the 
lem of mechanically t 
wet, sticky slurry st 
the ponds to the bo: 


~~. 


tricity 


c 


v & 


‘ 
5 


desigr = 


~~. 


struction is the power station at Barony 
ll be the first project in the United 
cially to use slurry as a fuel. Capital 
velopment in the South of Scotland has 
of which about £70 million was out 
farch. The South of Scotland Electricity 
ty and ensure that revenues are sufficient 
1g One years income with another. 


dvice 
con- 


Grid transmission lines operat- 
ing at 132,000 volts and nearly 
900 miles in length connect the 
Board’s 19 power stations and 
convey electricity to 31 main 
transforming stations at the load 
centres. They also connect with 
the grid system in England and 
with that of the North of Scot- 
land Hydro-Electric Board. To 
cope with the tremendous expan- 
sion of demand, a new super grid 
to operate at 275,000 volts is 
under construction. 


ng 
are 
ing 
ver 

es. 

ity 
per 


IMPORTED ENERGY 


This new super grid will serve 
the whole of Britain, and Scot- 
land’s main link with it is a 
recently completed line from 
Carlisle to Glasgow. The grid 
will continue to be operated as 
an inter-connected system, with 
energy sometimes being imported 
into Scotland and at other times 
exported, in order to achieve 
maximum economy. The Board 
will also import bulk supplies 
from the hydro-electric schemes 
in the North of Scotland. 


Areas of Scottish Electricity Supply 


Lanarkshire 

Glasgow 

Clyde 

Edinburgh 

Ayrshire 

Central 

Fife 

Lothians 

Dumfries and Galloway 
Southern 


| Area, 
Square Miles Population 


Consumers at 
March 31, 1954 
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<DEL ag, REGENT 
N 0 W ! . ia me PACKS PUNCH/ 


=. POA VOLATANE CONTROL 


Bulletins 


Scotland 


We can now offer advertisers outstanding Bulictin Board displays 


throughout the industrial areas of Scotland. 


MORE O’FERRALL LTD 


SCOTTISH OFFICE: 22a West Nile Street, Glasgow, C.1. (Tel: Central 1126 AD E: 19 Curzon Street, London, W.1. 


WHAT DOES 
YOUR POWER 
COST? 


ee many work: and factories TRUE power costs 


a 


are not readily (ctermined. With ELECTRICITY 
as a source of power, costs for most processes can 


be accurately assessed. 


a 
? 


i ae eo 


Industrialists who make full use of electricity know that wherever an operation is 
performed ELECTRICALLY, money is saved and efficiency raised. 


Mi, te 
Sed 
Nia Yale 
ess 


The Board’s Commercial Engineers always welcome the opportunity of visiting 
consumers to discuss their power problems. So, please remember you are cordially 


invited to consult us at any time. 


South of Scotland Electricity Board 


HEADQUARTERS: 351, SAUCHIEHALL STREET, GLASGOW, C.2. ‘Phone Douglas 9955. 
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The Seottish Market ar 


Ir your goods arc 
She does most of the family shopping, and her heavy, or if you 
manufacture capital 
equipment, you must 
sell from photo- 
graphs. We appre- 
ciate the force with 
which every picture 
to produce advertisements with the right appeal to must “— your story ; 
A our studio, Our cquip- 
the Scottish market. meek. aad inte fl 
siderable experience 
are at your service 


buying is largely influenced by good advertising. 
That’s where we come in... . 


Local knowledge plus national experience can help 


We can give to any advertiser a complete publicity 
service, backed by enthusiasm and “ know-how ’ 


Our Staff is a trained team working happily together 


for the benefit of our clients, who advertise nationally 
and internationally. 


PRESS TECHNICAL ADVERTISING PRINT DESIGN AUD 


tll, 
bi DIRECT MAIL PACKAGING DISPLAYS 
EXHIBITION STAND DESIGN AND CONSTRUCTION \ 


SOMMERVILLE & MILNE. “AYA, 


LIMITED . 32-4 YORK STRE 
\ F GLASGOW 
\ “7 216 BOTHWELL ST... GLASGOW, ©.2. volaphene 
aeer™ 


ae CENT. 9040 
er CENTRAL 7581 vuapreators 
ae john Swa 
‘4 m 332. A ty'le 
Incorporated Practitioners in Advertising yor ene 
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Demand for poster space far 


in excess of supply 


By R. BRUCE FARC ' AR, 


director, General Billpostir Led. 


OSTER advertising in Scot- 
land has much in common 
with poster advertising in any 


other part of the country, but ~ 


there are some circumstances 
and conditions which are 
peculiar to Scotland. To a 
considerable extent these serve 
to enhance the comparative 
value of poster displays. 


Let us first consider the market 
as represented by the population 
which Scotland offers to the 
advertiser. 


The 1951 census showed the 
population to be 5,095,969, but 
this had increased, according to 
the Registrar General's estimate 
at June 30, 1954, to 5,123,336— 
an increase of 27,367 in just over 
four years. 


Of course, to the advertiser, 
these figures mean little or 
nothing in themselves. It would 
be useless trying to sell to any 
group of people who had no 
buying power. Taken in conjunc- 
tion with substantial and increas- 
ing prosperity, however, they 
indicate a most attractive pros- 
pect to any purveyor of goods 
and services. 


VALUE FOR MONEY 


But it is well to remember that 
the Scots are still “canny” in 
their spending and take good care 
to ensure that what they buy 
represents good value for money. 
The goods and services advertised 
must, therefore, be of high 
quality. 


Commerce and industry are in 
a state of efficiency and pros- 
perity. Scotland has industries 
not commonly found elsewhere, 


AFTER 


industry 


One of the many “success 


What St. Clair Street, K 


a 


be seen below 


and these make a very substantial 
contribution to exports. 
Such circumstances ensure that 
a full and fat wage packet goes 
into each home every week. 
Individual buying power ts 
as high as anywhere else in 
Britain, individual needs are as 
varied and there is no “poverty 
of dcsires” for all the multitude 
of modern amenities which go 
to make a good and satisfying 
stan |.d of living. This is the 
mar-et which, particularly 
sir the war, has been so 
su cessfully exploited by the 
use of posters that poster sites 
thr, ghout the country are 


The fact that the demand for 
poster space is far in excess of the 
avai e supply is both a good 
and a bad thing for the poster 
contractor Good, in that it 
denotes prosperous times for 
him ; bad 


in that he is unable 


BEFORE 


poster site 


This was the appearance of St 
hefore the General Billposting Co 


Clair Street, Kirkcaldy 
Lid.. went to work on a new 


How things turned out can be seen above 


42 
3 
stories of the § sting 
irkealdy used ; may 
to meet the rev f all 
his clients 
This discrepanc ¢ sup- 
ply and demand is a sle to 
several factors 
There seems !itule 6 that 
the reason fi he and 
growing demand for e he 
in the fact tha ver s and 
their clients are a; pre ng, to 


an ever-increasing degree, the 
value of the poster in Scotland. 

That the available space is 

insufficient to meet this demand 
is a result of : 

@ War time wastage of sites 
through enemy action and 
shortage of repair and main- 
tenance materials 

@ Restriction on expansico 
imposed by the Town & 
Country Planning Advertise- 
ment Regulations 

@ Reduction of space by 
dividing up and panelling 
of stations under the now 
nearly completed  recon- 
struction programme 

® Difficulty of obtaining suit- 
able new sites which are 
being progressively taken up 


for domestic and other 
buildings 
These restricting conditions 


taken collectively have resulted 
in a reduction in available poster 
space in 1955 as compared with 
1939, of up to 25 per cent in 
several areas. 

Although legislative control is 
no new thing to Scottish poster 
contractors (the principal cities 
had wide powers of control for 
many years under private local 
acts) there can be no doubt that 
the 1947 Act and Regulations 
with their national application 
have hampered expansion 

Generally speaking, control 
has worked well both from 
contractors’ and local authori- 
ties’ points of view. Planning 
authorities, with but one or 
two notable exceptions, have 
shown intelligent understand- 
ing and have taken a realistic 

* veew of the essential place of 
outdoor advertising in the 
economy of the country 


‘Silver city’ now has wide 


range of industries 


By H. WEBBER, 


director of publicity, City of Aberdeen. 


LTHOUGH the ‘ccorded 
history of verdeen 

dates from the 12th century, 
it was not until e 19th 
century that signs of c\ pansion 
and trade developmen! became 
apparent. To-day, with a 
population of some |54,000, it 


is the third largest city im 
Scotland enjoying 4 wealth of 
light industries and at the 
same time providing the lead- 
ing holiday resort north of the 
Border. 

It is probably the variety of 
light industries which has enabled 
Aberdeen to maintain a state of 
practically full employment over 
the past number of years, because 
redundant employees in a par- 
ucular industry wing to a 
periodical slackening of trade are 
readily absorbed in the busier 
trades of the moment. Moreover, 
the rapid increase in the tourist 


traffic has also made heavy 
demands upon available labour 


Principal among the industries 
of the city are agriculture ; fishing 
(with its large number of ancillary 
trades such as ice making, box 
making, canning, curing, etc.); 
granite ; textiles ; paper making ; 
ship building and engineering 
The development of Aberdeen’s 
industrial life has progressed 
steadily and cach year witnesses 
additions to this particular field 
from organisations throughout 
Britain secking suitable areas for 
the expansion of their activities 
It has been found that the general 
facilities offered by the city and 
encouragement for development 
are readily available 


Passenger and freight com- 
munications by land, sea and air 
are excellent and are no doubt 
among the main contributory 


@ Continued on page 16 
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COVER THE 
NORTH 
OF 


SCOTLAND 
AND THE ISLES 


with the 


NORTH 
SCOTTISH 
GROUP 


OF |! NEWSPAPERS 


The following Newspapers 


comprise the Group : 
BANFFSHIRE HERALD, Keith 
BANFFSHIRE JOURNAL, Banff 
BUCHAN OBSERVER, Peterhead 


FRASERBURGH HERALD, 
Fraserburgh 


JOHN O'GROAT JOURNAL, 


Wick 


MORAY, NAIRN & BANFF 
COURANT 


NAIRNSHIRE TELEGRAPH, Nairn 
NORTHERN CHRONICLE, 


Inverness 
THE ORCADIAN, Kirkwall 
ROSS-SHIRE JOURNAL, Dingwall 


STORNOWAY GAZETTE, 
Stornoway 


GUARANTEED CIRCULATION 


80,000 
Flat Rate 40 = Per S.C. In. 
ONE ORDER-ONE BLOCK 
ONE ACCOUNT 
Full particulars from : 


WILL KITCHEN Jr LTD 


National Advertising Representatives 
13) FLEET STREET, E.CA4 
Telephone : Central 1960, 3/33, 3754 


Aberdeen—a 
unique city 


@ Continued from page 17 


factors to the city’s industrial 
success. The Aberdeen Corpora- 
tion are fully alive to the poten- 
tialities of its area and in its 
elaborate town planning scheme 
full recognition to the industrial 
future has been given by the pro- 
vision of zone development and 
extensive housing schemes. 


Aberdeen is possibly unique 
in its presentation as a holiday 
resort owing to the fact that it 
combines the dignity of a 
cathedral and university city with 
a delightful atmosphere of holli- 
day relaxation. The city is 
favoured by a very impressive 
array of colleges, schools, 
churches, and shops which, in 
their simple and typical granite 
setting, present perfect harmony 
in a general architectural 
elegance. This quality has been 
maintained through succeeding 
periods and from it the term the 
“Silver City” has been derived 


No factories to let ©: 
industrial estate 


N®2 doubt he was a quite 

untypical Philistine, that 
Edinburgh business man, who 
speaking of the Festival said : 
“It brings in the long-haired 
men and short-haired women 
with the price of a cup of tea 


and a bun.” Others, more 
appreciative of the value of 
the event, are  neverthcless 


impatient of the tendency to 
see in Scotiand’s capital only 
its wealth of beauty, culture 
and history 

For Edinburgh is a great com 
mercial, banking, warehousing 
and industrial centre, exporting to 
the world through the port of 
Leith. Its largest single employer 
of labour is a huge rubber manu 
facturing concern ; as much as 70 
per cent of Scotland's beer is 
brewed in the city; printing 
papermaking, engineering, elec 
trical engineering, cast iron, fine 
chemicals, knitwear, milling. bis 
cuit and oatcake baking, sugar 
confectionery, are a few of the 
long established industries. Leith 
has shipbuilding and whisky 
blending 

Those government subsidies 
that go to places recognised as 
“Development Areas” are denied 
to Edinburgh. But the town 
itself set aside Sighthill for 
the development of an industrial 
community. There are no fac 
tories to be Jet. You have to buy 
a site and build 

“We used to think this was a 
deterrent,” said W. V. Stevens, 
director and secretary of the 
Edinburgh Chamber of Com 
merce, “but as a result of the 
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@ Spotlight on Edinburgh 
‘On the crest of 
the wave’ 
e wave 
By JOHN G. BANKS, 
Lord Provost of Edinburgh. 
I AM delighted to that and thought to the development 
the Scottish Sup; nt of ‘of the tourist industry and to 
ADVERTISER'S WEE; to judge by the vast increase in the 
appear again this yea number of important international 
conferences meeting in Edin 
Scotland at the n on burgh, our efforts would appear 
the crest of the wave the to be bearing fruit 
responsible trades a 1ess There is no doubt that Scot- 
people I meet are dete hat jand has an immense potential as 
she should remain the on- 4 tourists’ paradise, and I am 
solidate her position glad that the Scottish Tourist 
The capital city by Board is marching side by side 
reason of its natu a with the industrialists in a 
meagre share of hea ‘try gigantic effort for the well-being 
is devoting a great me of this country 


Developments on land reclaimed 
from the sea at Leith and 
Granton include a Joseph Rank 


“7 


flour mill 

The most important recent 
event is the initiation of the 
Electronics Group scheme. 


centred in the Ferranti works, in 


Chamber's efforts ne the =Edinburgh, where new labora- 
tenures have been | And = tories were opened last October 
yd 4 Gat << id But all this progress is likely 
or oes x a ~ = to be thrown into the shade by 
a. Os oy, Se Re ‘0 what the future holds. Edin- 
ay Sh OS Srens OF me '© burgh on the south of the Forth 
blizzard. Rented fact ese and Grangemouth on the north 
poe se oe a oll rs will be the greatest beneficiaries 
easily closed down | en 


from the transference of most 
of Scotland's coalmining from 
the worked-out west to the 
east. New and old industries 
will benefit, and Edinburgh will 
be “fed” with goods and visitors 
by a large number of neigh- 
bouring towns. 


London headquarters.” 
RECLAIMED FROM SEA 


Tubes, furniture, irgical 
requisites, building contrac!ing 
are among the wide ‘rany.ng 
variety of industries e li 


at Sighthill. The governr t 0, This effect will be intensified 
has acquired a _ site a if the government promise of a 
stationery office bu j g. Forth Road Tunnel ts carried out 
{ Bus advertising in Edinburgh 


a 


Visiters to the Edini Festival from countries far away have 

praised the city's transport advertising. The above bus 

side was arranged by Cowan Ad-Service Lid.—sole advertising con 
(ra or Edinburgh Corporation 
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Twent five years of expanding 
servi ce is evidence nplet 
efficiency We look forward to 


our second quarter of a century 
hoping that we shall be 
the opportunity t place the 
advantages 


of the wide experience 


Jained at your service 


SCOTTISH STUDIOS AND ENGRAVERS LTD 


DESIGNERS PHOTOGRAPHERS PROCESS wee: 


HOUSE 196 CLYDE ST 


CITY 6961-23 DUBRIEN 


7-LASGOW 
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Steady Growth 


Che 


Ayralire Post 


continu s steady rise in public 
favour, maintains its position as 
the fo: county weekly in the 


rns Country. 


THE FIN©S” ADVERTISING MEDIUM 


OVER 23,000 


opies weekly 
~ 


THE  RSHIRE POST 
NILE COU!!: HIGH STREET: AYR 
«phone: AYR 3521! 


ION REPRESENTATIVE 
CYRIL TUKE S56 FLEET STREET ~ €£.C.4 


ephone CITY,4259 


PAISLEY 


IS THE MOST PROSPEROUS TC WN IN SCOTLAND 


* 


You can obtain a direct introduction 
to this wealthy market through the 


Oe | ee 
Jlaisley 


Daily Express 
* 


Write or ‘phone our London Office for fullest details: 


143 FLEET STREET 


Central 6692 (2 lines) 


Bigger Sales need Teamwork | 


No single u 
sell success! 
entire ma 
that marke 
changing a: 


As goods b¢ 
plentiful an 
for customer 
more and nr 
tisers realise t! 
efforts need the 
of advertising sp« 
alert to the ever 


conditions 
marketing ; 
7? 
Piel 
PPORATEIO PRACTIT WEP OW ADVERTIOOING 
MITCHELLS ADVERTISING SERVICE LTD. - 66 GORDON ST. GLASGOW CS. TEL CEM. 1206/6 
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READY FOR 
COMMERCIAL TV 
IN SCOTLAND 


A new company 
is presently being formed, to handle 
TV Advertising and Production 
in Scotland 


It represents an important link-up 
between two existing firms of complementary 
resources and experience :— 


W. A. WOOLWARD 
& CO. 


Advertising Agents, Edinburgh, and , 


CAMPBELL HARPER 
FILMS LTD. 


Scotland’s leading Producers 
of Industrial and Documentary Films 


When Commercial TV comes to Scotland . . . the 
highly-specialised services of this new Agency, supported 
by the creative and productive resources of the two 
firms named (and by the services of a well-known 
Scottish radio personality whose name will be 
announced later), will be at the command of adver- 
tisers in a shrewd and experienced approach to the 
Scottish public. 


Even NOW .. . these services are available to adver- 
tisers about to use TV in the South—-Campbell Harper 
have been producing TV films of various kinds for 


some years—-and enquiries should meanwhile be 
addressed to either of these addresses :-— 


“COMMERCIAL TV”’ 
86a GEORGE ST., EDINBURGH, 2 


(W. A. Woolward & Co. ‘Phone CALedonian 3851). 


FILM HOUSE, 


HILL ST., EDINBURGH, 2 
(Campbell Harper Films Ltd. "Phone Edinburgh 34311). 


JUNE 23, 1955 


DIRECT MAIL 


A SPEEDY SCOTTISH 
SERVICE for 


ADDRESSING 
DIRECT MAIL 
DUPLICATING 
FACSIMILE TYPE 
LETTERS 
PRINTING 

TY PEWRITING 


Rec: verseas Campaigns 
har y us included the 
fol! ountries :— 

Bel; Canada, Denmark, 
Frar Germany, Norway. 
itzerland and U.S.A. 


istal [qe 


z>om<BomIvo-reraivem 


q- 
eoINISITLYIATY 


Fyfe 


adwue-tising co 
54 GORD©? STREET, GLASGOW, C.1. 
Telephone “Neral] 6220 


POSTERS 


gut 0 
a PF SCOTLAND 


° * -_ 
THE GENERAL BILLPOSTING CO. LTD. 
23a ST. JAMES SQUARE, 
EDINBURGH, 1 


POSTER DISPLAY SERVICE THROUGHOUT SCOTLAND 
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Selling milk north 


of the Border 


By A SPECIAL CORRESPONDENT 


js —_ Scotland has 
always been slightly more 
appreciative of milk and dairy 
products, especially in cooking, 
than England. Scottish towns- 
people seem to live closer to 
the land than they do south of 
the Border, and it is noticeable 
at such functions as the Scot- 
tish Dairy Show how many 
ordinary members of the 
public have an eye for fine 
cattle. 


In many Scottish homes, too, 
there is always a jug of milk on 
the table, to be poured over 
almost any kind of pudding ; and 
home-made scones and other 
traditional Scottish tea-time deli- 
cacies ensure that a good deal of 
milk is used in cooking. The 
Scots are strict in their demands 
for purity and quality in food, 
and it was perhaps significant 
that Britain’s first post-war 
revival of ice-creams made with 
real cream was to be found at 
the Scottish Milk Marketing 
Board's milk bar at the Scottish 
Dairy Show in February this 
year. 

The Scottish Milk Publicity 
Council started its “Drink more 
milk” campaign only a few weeks 
after the NMPC of England and 
Wales launched its publicity drive 


last year. The copy-platform is 
much the same, but there are 
many respects in which Scotland 
begs to differ. 

North of the Border, the 
medical argument is more 
powerful ; there is greater stress 
on children; copy is more 
serious and down-to-earth ; and 
in a country even more fanatic- 
ally devoted to football than 
England, physical fitness is an 
important selling point. 

The first impact of milk adver- 
tising in Scotland was made, as 
in England and Wales, by Zoé 
Newton—in a kilt, and helped by 
6 feet 4 inch Ewen Cameron, 
hotelier, dairyfarmer, all-round 
athlete and champion caber- 
tosser of many Highland Games. 


OVERSPILL FROM SOUTH 


Zoé was known to Scot- 
land through the overspill of the 


English campaign in newspapers 
and magazines circulating 
throuch the whole of Britain. 

Tt ampaign seems to have 
proved 1 exception to the theory 
that a vttish advertising flavour 
is ana'>-ma to the Scots. 


Nx ster sites were available 
for s: »e months after the begin- 
ning .{ the campaign, and so 
press and cinema advertising car- 
ried |. main weight of publicity 


look well on Mik 


Two radiantly 
healthy children 

the Macdonald 
sisters are now 


being widely used 
in Scottish milk 
advertisements 

This campaign is 
heing sponsored by 
the Scottish Milk 
Publicity Council 
North of the 
Border children 
feature more pro 
minently in the 
“Drink more milk 

drive than they do 


oaks as in the south. 
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At this year's S 
tish Dairy Sh 
Zoé Newton 
Ewen Camer 
were at the 
organised by : 
Scottish Milk M 
keting Boar: 


at first. The S’ the 
Glasgow Sundae er a 
million circulatio: Mail 
(625,000) ; D cord 
(333,000); Edi: ning 
News (146,000) other 
Glasgow papers, » ined 
circulations tota early 
750,000. 

As in England, was 
laid on the distri! sons! 
bility to back ur ising 
by intensive por fs mo 
tion in dairies at and 
milk bars. A Z milet 
was shown i: 5 ttish 
cinemas during , ening 
weeks of the drive 

Display mate: fi: slivery 
vehicles and shops wa ed to 
distributors, ar this as fol 
lowed by a can) fs shops 
to ensure that | m ‘| was 
getting the most effe show 
ing 

INCREASING CAP IGN 

As the take-home tr n milk 
is greater north of | Border, 
point of sale activity been 
gradually stepped up will be 
further increased. Cr “rs for 
the tops of bottles proved 
especially popular 

From the outset, t scottish 
campaign has been ke aware 
of its separate ident ind of 
the different task an iethods 
needed in Scotland Recently 
two radiantly healthy dren 
the Scots word “bor is the 
only epithet to describe the young 
Macdonald sisters-—-have made 


their appearance in Scottish milk 
advertisements, linked with Zoé 


They are symptomat of the 
SMPC"s desire to develop thew 
own campaign in their own way 


Dairy and cattle shows, which 
have always aroused keen interest 
in Scotland, already show signs 
of a new publicity consciousness 
and determination to sell. This 
year's Scottish Dairy Show, 
opened by the Duke of Edin- 
burgh on February 15, in Glas- 
gow, featured Zoé Newton, Ewen 


WERE 


ek 
EE. ks cr 


and some excellent dis 


Cameron, 
plays by the Scottish Young 
Farmers, and was widely reported 
by radio, television and the press 
Two stands, both designed and 
built by Mather & Crowther 
Ltd., stood out from the rest 
the Scottish Milk Marketing 
Board's milk bar and the Com 
pany of Scottish Cheese Makers’ 
cheese display. Similar features 
will be seen at the Royal High 
land Show at Edinburgh this 
month 

Scotland has not been slow to 
revive her cheese industry Her 
creamy Cheddars and smooth, 
sweet Dunlops, both red and 
white, are part of Scottish his 
tory, and are still made on farms 
as well as in factories. They are 
the subject of a special publicity 
effort, which is also being 
handled by Mather & Crowther 


Youll food a hot better of PEP 


if vou drink more 


po | 


, 


A kilted Zoé Newton and giant- 
sized Ewen Cameron (a caber 
tossing champion) supplied the 
first impact of the “Drink more 
milk” campaign in Scotland. 
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print & package 


McCallum Advertising 


U. G. McCallum & Co.) 
19 Walker Street 
Edinburgh 
Tel; CAL 7258 


“a The 
DUMFRIES 
and GALLOWAY 


~ STANDARD” 


has the 


LARGEST 
CIRCULATION 
of any Newspaper 
in the 
SOUTH OF 
SCOTLAND 
and the LOWEST rate 
per inch per 1000 copies. 


it is 


the only Newspaper 
printed 


and published in 
DUMFRIES. 
\sk for Specimen Copy, Rate 
ard, and Map showing where 
he “Standard” circulates. 
ABC Weekly Circulation 
35,128 


HEAD OFFICE: 


133 High Street, Dumfries. 
Telephone 19. 


| SRANCH OFFICE: 
| Castle Street, Kirkcudbright. 
Telephone 145. 


| LONDON OFFICE: 
E. Greenwood, Ltd., 


Strand, W.C. 
Telephone, City 5906-8. 


231-2 


Johu o Groat — 
Journal 
WICK, CAITHNESS 


. 
The Leading Newspaper 
in the North of Scotland 


Unequalled as an 

Advertising Medium 
+ 

Every Friday, Price 3d. 
. 

Rate Card from 

The Manager. 


THE 1955 


ADVERTISER’S 


ANNUAL 


is nearly SOLD OUT! 


Better order yours NOW 
unless you want to wait 
IR months. Price 4 - from 


| 180 FLEET ST..LONDON,E.C.4 
EEC 
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The knowledge of PR 


is growing 


rapidly 


By OLIVER LAWSON DICK, 


managing director, Public Relations Associates Ltd. 


S“ OTLAND is in the middle 
of a boom—like England 
—and Wales—and Northern 
Ireland. But with a difference 
For Scotland's boom is in 
industries that were not there 
before the war. 
Ship building and 


neavy in 


dustry still rule the roost, but 
they have been joined by a whole 
host of new business For 
instance, four out of every five 
United States companies that 
have set up factories the 
British Isles since the war have 
set them up in Scotland and 
Scottish Industrial Es has 
sponsored nearly 300 fac- 
tories for light industries 

The arrival of these dus- 
tries has spotlighted yblem 
that is special to orth. 
Scotland 1s lagging | 1 the 
South in its appreciat the 
value of publicity. Tt tion 
of Scottish reticence ving, 
in fact, to be a handic n the 
competitive period which Scot- 
land is now facing, and tiffer 
ence in approach to the lem 
between the new Americ m- 
panies which have up 
branches there and tl ive 
concerns has brought | es- 


tion to the fore 


INDUSTRIES CONFER 


In October of last the 
Federation of British Industries 
held a conference in Glas on 
public relations for Scott in 
dustry, the first of its kind ever to 
be held in Scotland vas 
attended by over 100 re ta- 
tives of Scottish firms by 
spokesmen of the press BBC 
and the Independent sion 
Authority There nu 
formal resolutions, the 
general conclusions < con- 
ference were summar is fol- 
lows 
@ Industry's story ro to be 
told to all those w vshom 
it has contacts, 1 pub- 
lic at large, its c ners, its 
workpeople, its ential re 
cruits and—ain the 
continued need for exports 
the world overseas 
@ There is insuffic contact 
between industr\ ) the one 
hand and the press and the 
BBC on the othe 

@ While the FBI may speak for 
industry as a whole, and the 
trade associations for their 


the 
information 
SUCCESSES 

be the 
Publicity 


respective industries, 
main source of 
about industry's 
and problems must 
individual firm 


secured by an individual firm 
is of benefit not only to itself 
but to industry as a whole 
Industry's story is, in fact, 
the sum of many individual 
stories. 


It is apparent that the general 
feeling is growing in Scotland 
that Scottish goods and Scottish 
firms are receiving too liftle 
notice in the trade and technical 
press, as well as in more general 
publications. 


VIEW OF FBI 


The Scottish Council of the 
Federation of British Industries 
has given considerable thought to 
this problem and wrote recently 

“The reputation of Scottish 
industry already stands high, 
but there are many misconcep 
tions about it among the 
general public and the 
people. The council believe 
that it is vitally important to 
the future well-being of indus 
try that not only its achieve 
ments but also the problem 
with which it is faced at home 
and overseas should he 
widely understood.’ 


work 


more 


A surprising feature of Scottish 
firms is the much greater interest 
in internal public relations that 
they show compared with thei 
counterparts in the south Al 
those with whom we have come 
into contact have placed as much 
stress upon this as on the out 
ward projection of their business 

It is also probably true to say 
that manufacturers in the north 
take a much more active interest 
in their public relations campaign 
than in the south. They use the 
service to a very large degree and 
never hesitate to seek advice on 
publicity matters of any sort 
This means that the public rela 
tions man in Scotland has the 
advantage being more closely in 
contact with the manufacturing 
side of his accounts and makes 
more regular visits to factories 


The knowledge of public rela 
tions is increasing rapidly in the 
north and more industrialists are 
aware of its presence than ever 
before Moreover they are 
coming to see that it is essential 
in the highly competitive market 
which now faces them. The suc 
cess of the Scottish Industries 
Exhibition and of the Scottish 
Tourist Board in “selling” Scot 
land over the past few years has 
borne fruit 

There is no mystery about 
public relations for a good com 
pany. The secret is simply to tell 
all it can about itself 
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Fifeshire—key to future 


industrial prosperity 


By W. B. LIVINGSTON, 


director, Fife Free Press and Kirkcoldy Times, 


HE future prosperity of 

Scotland will depend more 
than ever before on develop- 
ments in the eastern section of 
the central industrial belt 
which runs between the Clyde 
and the Forth and Tay. And 
Fife has been described as the 
key to Scotland's future indus- 
trial prosperity. 

The reason is not far to seek 
Fife has the richest reserves of 
coal in the country. Vast develop- 
ments are in progress in the 


mining industry and, in the course” 


of the next few years, there will 
be a demand for many more 
miners, many of whom will come 
from the exhausted collieries in 
the west 


LABOUR SHORTAGE 


Miners will not be the only 
imigrants. Great efforts are being 
made to have balanced com 


munities with only one miner te 
eight other workers employed in 
different industries. At the 
moment, efforts are being made 
to introduce new light industries 
in the new town of Glenrothes, 
but as there is a shortage of 
labour, no great progress has been 
made 
However, within the next five 
years, it is expected that two 
new collieries in the neighbour- 
hood of Kirkcaldy, Rothes and 
Seafield, will be in production 
and these will give impetus to 
the demand for more manpower 
in the area. 
In many respects Fife is a for- 


tunate county It is more self- 
supporting than almost any other 
part of Britain There is a tre- 


mendous diversity of industry and 
while it is a fact that coal mining 
1s ousted agriculture as the basic 
industry in the county, large scale 
farming is carried on to the north 
and east of Fife. The other in- 
dustries, of which there is a 
formidable list, are in the main 
concentrated around the two large 
burghs of Kirkcaldy (population 
50,000) and Dunfermline (popu 
ition 46,000) 
Over two-thirds of  Fife’s 
300,000 population is centred 
und the Kirkcaldy and Dun- 


line areas 


With less than one per cent 
inemployment, Kirkcaldy has 
uny interests Many towns- 


engaged in the coal 
ne industry because collieries 


eople are 


und the town But Kirk- 
cald is famous as the main 
of the linoleum industry, 


its products going to many parts 
of the globe. There is a flourish- 
ing engineering industry, seven 
linen factories, furniture manufac- 
ture and carpet making in the 
town, while six miles away at 
Burntisland is a progressive ship- 
building company. Kirkcaldy ts 
known as the “boom town” of 
Scotland to-day. 


RANGE OF TEXTILES 


For many years the name of 
Dunfermline was especially linked 
with the manufacture of linen, 
and the town is still renowned for 
its linen products. However, arti- 
ficial silk, rubber and other tex- 
tiles are now produced there. and 
with Rosyth and its naval dock- 
yard within the burgh boundaries, 
there steady employment for 
many citizens at the dockyard. 


\t the present time 70 per 
cent of employment is concen- 
trated in the Dunfermline. 
Cowdenbeath, Kirkcaldy and 
Leven areas, which means that 
there are almost 70,000 insured 
workers in these four districts. 


I iome of golf, St. Andrews, 
1s iday centre as well as a 
far university town, occupy- 
ing € position on the north 
cas st of the county, while 
rou! v¢ East Neuk, the fishing 
tow of Crail, Pittenweem, 
An her and Elie are becoming 
inc ngly popular with holiday- 
mak The county town is 
Cur situated in the centre of 
the tile Howe of Fife and is 
one f the chief agricultural 
— ket towns in the “Kingdom of 
“ite 


CRAFTSMEN'’S SKILL 


During the past century, indus 
try in Fife has steadily developed 
Its products find a ready market 
in most regions of the world and 
the skill of the county's crafts 
men has been established and is 
recognised everywhere 


Now, with the vast new mining 
developments signalling the birth 
of a new era, the prosperity of the 


“Kingdom” appears to be assured 
Serious labour troubles have 
been avoided (apart from the 


1926 General Strike) and large 
public companies are confined to 
mining and linoleum Even in 
the manufacture of linoleum one 
of the firms is mainly a 
family 


argest 
concern 

It is a progressive county in all 
respects and, especially in the 


industrial south, has a very bright 
future 
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KILMARNOCK 


(SCOTLANDS MOST PROGRESSIVE TOWN) 


THE CENTRE OF INDUSTRY 
AND AGRICULTURE IN 


AYRSHIRE 


‘AS THE LEADING 


WEEKLY NEWSPAPER IN 
HE COUNTY 
*t 
The K:}:narnock Standard 
ESTA 1863 AND LIKE ANOTHER 
FA DUCT OF THE TOWN 


GOING STRONG” - - 


artified Net Sales 


ded 3!st December, 1954) 


24,365 


COPIES WEEKLY 


* ABC 


Office = Works 
3 Duke Street Grange Place, 
KILMARNOC: Phone 115 - KILMARNOCK 
‘DON OFFICE 
EDWIN GREEN ~~ OD LTD., Thanet House, 231-2 Strand, 
wc. 


— . : For best 
Oldest 

Established 
Family 


coverage of the 


Newspaper EDINBURGH 
IN 
MOTHES WELL INTERNATIONAL 
AND VV!: HAW ; 
‘ein acl FESTIVAL 
In this, the largest 
ight industries are under | BOOK into 
way anc « justries 
are working pacity Z , 
To reach t »sperous I ES Tl VA L 


oreo advert 


“The Wishaw Press 


& Advertiser’ 
incorp. “The Wishaw Herald” 


A.B.C. NET SALE 
JAN. to DE 954 
11.464 COPE PER ISSUE 


“WHAT’S ON” 


Now in its 9th year 
the original and 
most popular programme 


of Festival Events. 
Head Office 


96 MAIN ST.. WISHAW 


Represenied Lendon by 


Will Kitchen Jr Led 


Festival **What's On” 
131 FLEET STREET, £.C.4 


534 Sauchiehall Street, 
C2. 


CEN«ral 1960, 3133, 3754 


Glasgow, 
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You can’t miss with these 
two fine weeklies— 


STIRLING SENTINEL 
FALKIRK SENTINEL 


They COVER Central Scotland 


Head Office: Sentinel Building, Stirling. Tel. 1426/7 


ADVERTISING 


A Capital Agency in 
Scotland’s Capital 
18 HANOVER STREET, EDINBURGH 
TELEPHONE: CAL 5062 


909955 SOSSSSSSSSSSSSS 


“THE WORTHERN TIMES” 


GOLsPIE 
Bvery Friday—3a 
Onvy Newspaper published in the County of 
SUTHERLAND 


Aliso corculates in Ross-shire and Caithness and 
os * \erge number of ‘exiled’ subscribers in 
the south and abroad 


EVEL OPING FIELD for advertisers with new 
populations attracted by €9,000,000 SHIN 
HYDRO-ELECTRIC WORKS 
and 
DOUNREAY ATOMIC ENERGY PLANT 
Current Rete Card on request 
condor Agents Tel. 8752/3 


W. Meorece Giggs Press Organisation Led., 
115 High Helbern, W.C.!. 


The Tweeddale 
__ Press Group — 


FOUR PAPERS FOR 
FOUR COUNTIES 


24,296 A.B.C. 


oe Period (June to December, 1954) 


Berwick Advertiser—Northumber- 
land 

2. Southern Reporter — Selkirkshire, 
etc 

3. Border Counties Chronicle — Rox- 
burghshire 

4. Berwickshire Advertiser Berwick- 
shire 

Head Office: 9 Marygate, Berwick 


(Tel S78) 
also at 53 High Street, Selkirk 
(Tel 2118 and 3258) 

2 Cross Street. Kelso (Tel 74) 
and 47 Castle Street, Duns 
London Representative 
Will Kitchen Junr. 

131 Fleet Street, London, E.C.4 
Tel CENtral 1960, 3133, 3754 


Reach the Countrywomen of Scotland 
fine cooks and keen craftswomen 
through 


“SCOTTISH 
HOME AND COUNTRY ” 


The Magazine of the Scottish Women's 
Rural Institutes 


rt twee 
of Cmeuaromt 


Net Sales : 18,751 monthly 


Head Office: 65 Renfield St., Glasgow 
London Office: 30 Fleet Street, E.C.4 


£20,000,000 


is being spent on developing the 
steel industry in Motherwell and 
every week this prosperous area 
buys 14,778 (A.B.C.) copies of 


THE 


MOTHERWELL TIMES 


Street, Motherwell! 
_ or 1410-1411 
London Rep., 
E. E. Preston Led. 
6? Fleet Street. Cen, 3952. 


FOUNDED IN 1876 
\ high standard of workmanship 
was set which has been maintained 
throughout the years. 
Today in the wider field of modern 
photo-engraving the demand for high 
technical skill is still being met in 
— line, half-tone, and 
ks by 


HISLOP & DAY LID. 


9, Albany Street, Edinburgh. 


colour 


Telephone Telegrams 
30051 “ Engraving 
(2 Lines) Edinburgh “ 
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Scottish 


advertising capital 


HERE should certainly be 


imitators of 
national 


| firm which last 


food mar 


the 


Clydeside as one of 


scheme areas for m 
| Britain a range of s 
exper 


what more 
their competitors’ 


| 
| 
| products. 
| 


The choice was inte 


There is plenty 
about. One hears of 
larly skilled men d 
£1,000 a year. But 


market has it own 


demanding separate | 


Yet it is one in 
research has been car 
Glasgow has an in 
| annually greater num 
using agents Old 
and new agencies in 
and offer more faci! 
specialist concerns, 


and public relatior 
| cently opened brar 
| city. Four morning 


| ing and three Sunda 


as well as a variety o! 


trade periodicals are 
Glasgow The city 
counts, Scotland's 
advertising 

How 
perity? 


steady is to 


ips 


The falling away of 
ing orders may revive 


of the hungry 
side was the 
depressed 
pessimism is 


cturing 


the pilot 


NO PESSIMIS> 


"3s whe: 
nation’s 
area But 
prematur 
| yards have work in han 

them going into 1957. 
And even if those « 


industries, shipbuild 


Ladywell Street—200 
| deal of light industr) 


, 


s away from Glasgow Cathedral. 
ws been established in the city since the war 


heavy engineering, should find 
the going harder in a year or 
two, Greater Glasgow is far less 
vulnerable than 20 years ago. 


A great deal of lighter industry 
has been developed in the inter- 
vening period, much of it by 
American and English firms 
taking advantage of the favour- 
able terms on which factories can 
be rented from the government- 
financed Scottish Industria! 
Estates, Ltd., and of the area's 
reservoir of skilled and unskilled 
labour. 


NEW INDUSTRIES 


Within the municipal bound- 
aries of the city the lack of 
available land has made such 
development relatively small: 
there are Thornliebank, Queens- 
lie, Carntyne, a small extension 
of Hillington and the former 
government factories at Germis 
ton and Craigton. Queenslie has 
some ground left, but there is not 
much at Thornliebank (where a 
new factory for Remington Rand 
is rising) and little elsewhere. 


The main emphasis is now on 
estates outside the city. 


During the last 18 months there 
has been a phenomenal number 
of expansions (individually on the 
small side, but, in the aggregate 
quite formidable) of existing 
firms which have weathered post 
war storms and are now spreading 
their wings. 


One effect of the growth of new 
industries has been to offset the 
loss of exports of Lanarkshire 
coal, which accounted for 
1,750,000 million of the 7,265,000 
tons which, in 1938, passed 


through the Port of Glasgow 


Photo United Press Agency 
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Whatever your Banking needs may be, The Commercial Bank 
of Scotland is in a position to meet them. The 8 k's services 
are available at over 300 Branches and Sub-offices in Scotland 


and three offices in London. 


THE 


COMMERCIAL BANK 
O F 


SCOTLAND LIMITED 


HEAD OFFICE : 
14 GEORGE STREET . EDINBURGH 


GENERAL MANAGER 


IAN WILSON MACDONALD 
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